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• Social media is how people find out about events

• Directly reach your existing audience

• Reach new audiences – whether that is online or people in your 
geographic area
• Maybe even reach more ‘mixed middle’ groups

Why use social media?



1. Strategy: tips to make the most out of
social media



What you are trying NOT to do:

Your local community, friends and family, Refugee Week 

network



• Who is your audience?

• What are your goals with social 
media? To get people to attend your 
event
• Click ‘attend’

• Buy tickets

• Share/spread the word about your 
event and the cause

Strategy: use social media smartly



• Utilise the networks you have 

• Get friends, family and people from your community. 

• Refugee Week networks

• Facebook location and special interest groups

• Reach out to figures or influencers who can share your event
• Local ‘celebrities’, councillors, even the Mayor?

• Relevant influencers – email, DM, tag them

Reach new audiences:



Facebook

• Oldest audience

• Communities, groups

• Peer-to-peer sharing

• Meaning conversation

• Make use of its many 
features – events, 
fundraiser buttons

• Create a page

Twitter

• More political

• Activists 

• Professional audience

• Hooked to news cycle

• Fast moving

• To the point – catchy 
slogans and strong 
calls to action

Instagram

• Visual

• Younger audience

• Activist network

• Interests and 
hobbies

• Video platform

• Lifestyle, 
‘marketable’ 
content

What platforms to use?

https://www.facebook.com/business/help/473994396650734?id=939256796236247


2. What makes good social media content?



• Striking visuals 
• Algorithm favours original 

photography
• Phone videos of behind-the-

scenes moments, lives etc. 
• Social media content is 

increasingly video
• Experiment with 

portrait/landscape - get 
creative!  

• What images tell your story? 
• What symbols do you associate 

with Healing?

Visuals



Visuals: Refugee Week 2022

What images or 
symbols come to mind 
around healing and 
togetherness?



Video: portrait, landscape or square?

*https://sproutsocial.com/insights/social-media-video-specs-guide/

• Most platforms now support most aspect ratios 
YouTube is landscape

• FB, Twitter and Instagram feed supports landscape

Make the most out of your content!



• A strong story angle

• Provide any context – who, what, 
where, when and why.

• Space out your text

• Add in any other quotes

• Strong visuals. Remember: stop 
people scrolling!

• What action?

How to build a good social media post?



• Don’t engage with trolls. Report and ignore.

• Have a ‘social media officer’

• Public places and crowds are okay
• But always think about identifying details

• Each platform has its own safety features

• Protect individuals/people with lived experience
• Informed consent is key

Quick note on safety



Anonymous storytelling



3. A content plan: how to promote your 
event between now and Refugee Week



Now

1. Set up your event web pages/Facebook event pages
2. Assign individuals ‘media roles’
3. Pin your posts 
4. Start encouraging local networks to share

At this point you may not have a lot of details.

It’s all about announcing that the event is happening and saving 
the date. 

Call to action



Between now and Refugee Week

• Build your networks and spread the word 
• Announce your guests – tag them and encourage to share
• Reach out to influencers and amplifiers 

• Mutual sharing - your Refugee Week network and you.
• Share your journey on social media
• Think in multimedia: experiment and see what works for you. 

• What content does your audience respond best to?

Call to action
As you organise more logistics, your messaging will evolve 
from ‘save the date’ to ‘buy tickets’ and ‘share the event’.



During the event

• Lives are a great way to keep a record of the event
• Livestream ‘key moment’ in your event like a powerful 

speech
• Live Tweeting 
• Have one or two people at the event focused on social 

media. 

Call to action
Tag any performers. Encourage your attendees to share 
your posts or share their own posts. 



Plan your social media

• Use planning tools to create posts in advance
• Don’t be afraid to replicate posts
• Use a calendar to plan out your ‘long term’ plan from now until 

Refugee Week to keep track of changing messages.



Planning ahead



Tweetdeck



Free social media tools

• Images and graphics: Canva
• UnSplash, Pexels

• Scheduling tools:
• TweetDeck
• Facebook Creator Studio – schedule posts in both Instagram and 

Facebook. 
• Buffer, Hootsuite

• Remember: it’s okay to share similar posts on different platforms. 

• IMIX Calendar

https://tweetdeck.twitter.com/
https://business.facebook.com/creatorstudio/home
https://docs.google.com/spreadsheets/d/18p8rsblQ3qwLgRhHXstvzlNMhnZb_mcqbSuXzhaqHII/edit


Any questions?



Exercise

• You want to let your audience know that 
Khaled is bringing his food truck to your 
Refugee Week event!

• What visuals?
• What is your call to action?
• What information does your audience 

need to know?


