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Refugee Week coverage:



• Public attitudes towards immigration
• Overview of local media
• Messaging basics – for any media or communications you do
• What journalists are like and what they want from you
• Getting a journalist's attention
• Things to consider: safeguarding and dealing with negative feedback

Please use the chat box to ask questions as we go along!

What we will cover



Activity 1

What do you think is the ‘most important issue’ or ‘issues’ facing the UK?

https://www.menti.com/erzxpaf1pg

https://www.menti.com/erzxpaf1pg


Overview of local media

• Thousands of local and regional outlets out there.

• Four main types – print, radio, TV and online.

• Each has slightly different requirements to cover a story.



Why engage with the local media about your 
Refugee Week event?

• Educate and inform your local community
• Secure more attendees to your event
• Increase donations for a fundraiser or support for a campaign
• Shift public attitudes about refugees, challenge stereotypes and increase welcome and support 

for people seeking sanctuary
• Local media one of the most trusted news platforms to achieve all of these



• Journalists are incredibly busy, short staffed and under pressure.
• They’re also expected to know a little about lots of different subjects.
• And they can differ / be biased in how they cover a particular topic.

What journalists are like



What a journalist wants vs what you want

A headline

A good  
storyteller 

Things that will 
interest their 

audience

Easy to 
understand 

explanations

An important 
audience

A chance to get 
your message 
across



Find the right journalist



How to Pitch?

❖ Get the journalist's attention

❖ Provide a hook

❖ Make it easy to contact you



• What is on offer? Interviews? Something exciting visually which can be 
filmed or photographed?

• Make your subject line a headline
• Ensure all the information they need is easily available.
• Follow up

How to put together a pitch?



Staying safe when working with the media



• Any media you do will end up online – is this okay?
• Have a support network in place.
• Ensure online profiles are secure.
• Be pragmatic and realistic about any negative attention.

Staying safe - things to consider



IMIX Safeguarding checklist 



Activity2:
In breakout rooms with your colleagues discuss this scenario.

You come across with a musician from Iran who got invited to play at 
Cop26? How would you pitch it?
• When?
• Where?
• What?
• Why?



Activity2:

International event 
happened in region

A group of musicians 
with a connection to 
local city



Any Questions?
• Get in touch – media@imix.org.uk
• Tips to get media interest – on Refugee Week website 

after the conference
• Template press release – part of Organiser Pack, on 

Refugee Week website by end of March
• Refugee Week ambassador project – contact 

emily@counterpointsarts.org.uk

mailto:media@imix.org.uk

