Tuesday 16 February, 11Tam - 12pm

Spread the Word:
Media and Social Media
(Webinar)

#RWConference2021 Refugee Week Slow Conference: 4 Feb - 11 March
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Educate and inform your local community

Secure more attendees to your event

Increase donations for a fundraiser or support for a campaign

Shift public attitudes about refugees, challenge stereotypes and increase welcome and support for
people seeking sanctuary

Local media one of the most trusted news platforms to achieve all of these




Refugee Week coverage: 2018 and 2019

ﬁéfhgéé Week UK: When is World
Refugee Day 2019 and what is happening
over Refugee Week in London?
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WELCOME TO THE UK!
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Refugee Week 2018: Where to
celebrate Refugee Week in the
Midlands
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Maursal Hedayat, 27, ongenaly from Alghanistan
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Refugee Week Coverage 2020
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How refugees are leading the way in
helping UK communities through the

-
pandemic
f Comment »
‘. %Jﬂ Tuesday 16 Jun 2020 1248 pm
f v ° 807
"»

Telegraph & Argus

News

él:;aford school pupils’ Refugee Week art on display

By Tim Quantrill
Chief Reporter

‘Boredom-busters’
Kits to help refugees
and asylum seekers
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Refugee who moved to Bromsgrove from Syria supports
the vulnerable
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‘It brings me joy”: Meet 5 refugees giving
back to Britain during coronavirus

mAndrewPapwonh n n , m e

Refugee Week: We celebrate those who have gone above and ... .o oz s essmioc 1.0

beyond during the pandemic

To mark Refugee Week we celebrate the contributions, resilience and creativity of refugees and asylum seekers




Public attitudes towards immigration
Immigration / Immigrants

What do you see as the most/other important issues facing Britain today?
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p BRAND TRUST SCORES (0-10
<+ UK .

ALL THOSE THAT HAVE HEARD OF BRAND ALL THOSE THAT USE
NEWS MEDIA THIS BRAND
Local newspaper and website [N o) BBC News 715
Local TV and website [E ) ITV News 723
Local radio and website [Rrac) Financial Times 763
Channel 4 N

NON-NEWS MEDIA annera fvews 727
. . Regional or local newspaper 6.84

Local groups on social media L il gronato Wspape
. . The Times 73

Personal communications IRl c0)
e . Sky News 6.86
Local politicians, police, church etc. [

The Guardian 712
Independent/ioo 6.98
Since the st'f\rt of 2021 on Daily Telegraph —
BBC Regional News HuffPost m—
Daily Mirror 6.41
The evening news Daily Mail/MailOnline 582

bulletins (1 8:30) The Canary"

have reached

Buzzfeed News 576
1 8 m The Sun 573

people in England.

Percentage of population reached
P 239K views 0:04/028 <y




What journalists are like

Journalists are incredibly busy, short staffed and under pressure.
They’re also expected to know a little about lots of different subjects.




And what journalists want from you

* People that can offer stories or insights into the daily news.
* Things that will interest their audience.
* You to help make their job as easy as possible.




Getting a journalists attention

You need to ‘pitch’ your story

Nothing complicated. Just a couple of sentences highlighting why they should

be interested and what is on offer




How to put together a pitch

* Do your research on the outlet or reporter you wish to approach.

* Keep it simple / no jargon — e.g. ESOL - remember who you are speaking to
and ensure it is easy to understand.

e Send your pitch with plenty of time before the event.




How to put together a pitch

* What is on offer? Interviews? Something exciting visually which can be filmed
or photographed?
* Ensure all the information they need is easily available.

* ‘What would you say to your Grandma?’




Key tips for your story

Stories will always have more of an impact and engage audiences more than just facts. They
help to avoid sweeping generalisations and connect with audiences, versus something
abstract.

Empower and create space for people with lived experience to share their story / opinion.
Share community based stories, stories of success, local welcome and support.

Keep it authentic, genuine and local.




Key tips for your story

* Keep it simple / no jargon — e.g. ESOL - remember who you are speaking to.
* Humanise with the language you use and use shared values / emotions / things we all have in
common

* E.g. Abdul the barber or father or people seeking safety




Staying safe - things to consider

All about honest conversations, weighing up the potential impact (both positive and

negative) for yourself, network, family and friends.
* Once out there, impossible to retract.
Particularly when sharing lived experience, consider any boundaries or precautions

that need to be agreed / put in place — and think about what happy to share.
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Staying safe - things to consider

Express & Star N

News

(EASTEN Voices Crime  Politics Business Education Health Features  Enviror

Bilston

Wolverhampton > Bushbury Compton Fordhouses Heath Town Pendeford

Lockdown stress brings out creative

side for mask maker
Sy James Vukmirovic | Wolverhameton | News | Published: A

wg 18, 2020

The and pi of lockd: have inspired a sanctuary
seeker to find a creative outlet.
Subscribe to our dally newsletter Email add Sign Up

Have a support network in place.

Ensure online profiles are secure.

Desnree IS sew happy to help out

The sewng mschine hast -uw-ap
g snce Desiree Lieuwo started maki
200 masks to help 1 the Seht againes

corvamvirus
The 57.yvar-cid turned to making the

JAMES VUKMIROVIC
Comimunity News Reporter

City of Sanctisary fabric was ordered and
Desiroe et to week.

pocple at City of Sanctuary, using a sew-
ing machine which was donated to the

the UK had.

Any media you do will end up online —is this okay?

Be pragmatic and realistic about any negative attention.

. IMIX @MIX_UK - 20 Aug
IX g my own con(nbunon to help people during the Covid crisis’ Lovely story
aimesvukmirovic of a woman seeking sanctuary in Wolverhampton turning
her =lockdown stress into creative mask-making @CityofSanctuary

im

. IMIX @IMIX_UK - 20 Aug
imix "You will do armhmg to get to safety’ Listening to a powerful interview
4 y about crossing the sea to seek sanctuary @ahmadalrashides
Crucial ta hoAr the vnire< of thace wha have made thees inurneve to




The impact of social media

thisgiricanuk ¢ IEZE B -

THIS
G IRL 1,119 posts 121k followers 488 following
CAN This Girl Can

No one gets to choose how you exercise other than you. And whatever that
looks like, we think it’s worth celebrating #ThisGirlCan. Powered by ®@tnluk.
www.thisgirlcan.co.uk

Followed by 4refugeewomen, bloodygoadperiod, and eko_magazine

DO Ie O

The Girls

Workouts Your Stori... Mood che... Beginner ... Motivation Rallying C...

5 TIPS FOR
EXERCISES TO
HELP YOU WITH
ANXIETY

WHAT ACTIVITIES
ARE YOU

CONTINUING
INTO 2021? =




IS Thread

Freedom from Torture &
@FreefromTorture

MESSAGE FROM THE BARRACKS.
My name is Omar.
| lived in the barracks for two months.

Today I'm using Freedom from Torture's platform to speak
to you directly about the crisis of the UK government'’s
prison camps for refugees.

Please share my message.
THREAD
U

11:22 AM - Feb 4, 2021 - Twitter Web App

il

1,630 Retweets 118 Quote Tweets 1,991 Likes

Q n Q &

Replying to @FreefromTorture

| come from a country that has continuous wars. So when | first arrived at
the barracks and saw the fences, the metal gates and the security
guards, | was shocked and afraid.

m Freedom from Torture & @FreefromTorture - Feb 4

| never thought the hardest part of my journey would be when | arrived in
the UK.
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Omar Alshogre @omarAlshogre - Nov 1 000
We deserve a moment of happiness. I'm officially admitted to
Georgetown University.

@Georgetown

\ - t
0:08 ' 161.2K views
hﬂ.

Q) 260 1 192 O 2.2k i




Social media that creates an impact:

Visually strong

Simple

Accessible language

Quirky, funny, surprising

Keeps the audience in mind at all times

Tells stories

Speaks to your heart

Compelling

Makes you want to take action — share, promote, retweet,
give, volunteer

O O O O O O O O O




Know your audience

o Focus on the platform where you have the biggest or most engaged
audience

o Facebook — older audience, family, community feel, good for community
organising and events

o Twitter — more political, news and campaign focused, very fast-moving

o Instagram — visual, story-telling platform better for a young audience




Facebook Instagram Twitter

Q migratefuluk « Following « » Refugee Week @RefugeeWeek - Feb 8
" :' MWhat is Refugee Week and how can you get involved? Video and
I resources from the launch of the Refugee Week Slow Conference last
! migratefuluk Eritrean Distanced Thursday: bit.ly/3cRUrAP
- Dinner Party! #5Another chance
to experience a Friday night Thank you @Giantdollshouse @celsancfest @rana72 @SitaThomass
takeaway with a difference. Our #RWConference2021

wonderful chef Helen will be
cooking up a delicious Eritrean
feast, with menus catering to
both meat eaters and vegetarians.
On Friday 11th December, the
meals will be delivered straight to
your door 50 you can enjoy from
the comfort of your own home.
See the link in our bic for more
details and to secure your

Refugees Welcome Lambeth

> E
Lo L gole B

booking! &
About Discussion Rooms Topics Members. Events Media Files Q
Nw
6 What's on your mind, Katherine? About &0 leanie mauntnev Sannds
This group exists to coordinate efforts to
£ Room lag Photofvideo av Tag People welcome refugees to Lambeth O Q V l/_\]
http w.southlondonwelcome org Liked by createwithoutborders and
81others
o no Q 13 t
@ Add a comment
Refugee Week e
June 22-G @\ UNHCR United Kingdom @ @UNHCRUK - 2h v
A #Na PoetryDay i ; -
$.9.9. Refugee Week Ambassador! @, 4, 4 On #NationalPoetryDay read the poignant words of Shukria, a Hazara girl with an

incredible story «  trib.al/8791PG6
Qur brilliant ambassador Amina Kadago has written a beautiful poem

about home and family. Read how she describes her strength and her
role as a survivor. Are you inspired to get writing? Find out about our
poetry #SimpleAct and get involved, with the chance to be featured on
our social media feeds!

Q migratefuluk + Following

0 migratefuluk Only 6 meals left for
our Morrocan distanced dinner
party this Friday! Order via the
link in our bio
WA

laman
ambassador -

+/

“Migration drove me down this bumpy road,
Where | fell and smelt the soil,
where | arose and sensed the cloud.”

The girf who come out of it oll
bolder and groteful

l' -3

QO You and 19 others 6 Shares 61likes

@ Add a comment




Engaging your audience

o Make your audience feel involved in what you are doing

o Use the language of involvement - Join us, take part, act now,
write, tweet, email, give, volunteer, come along etc

o Encourage questions and interactions
o Educate, empower, engage

o Compel people to take action and get involved




Language tips

O

Keep language simple

Don’t use technical or ‘insider’ language — people’s knowledge is
limited

Keep your audience involved
Make it lively, active, engaging, simple, accessible

Make the audience feel part of what you are doing




Be persistent!

o Don’t be afraid of repeating your content
o You can talk about the same event in lots of different ways
o See how popular professional accounts do it

o Keep reminding people up to the day of the event




1. Your existing networks

e Brief intro to the event

« When / where / how to
access it

SprQQd * Give them a few options:

* Quick wins: include links /

the WO rd existing social media posts

* More effort: giving example
images & copy for social
media

* Be reciprocal!



2. Other (related) networks

* What are the themes of
your event?

* Some starting points for

research:
S p I'eCI d * Facebook interest groups
 Local interest clubs or

the Wo rd societies

 Student clubs and societies

« Keep the reach out simple

& make it explicit why you
think it would be of

interest to their audience




Building
an event

strategy

Try to ignore the hype around
social media algorithms, or the
temptation to put all your focus
on a new social media platform.

Take this time to experiment
with your content — what works
with your audience? What gets
you new followers? What gets
people clicking on your links?



Building
an event

content
plan

Build a basic content plan for
Refugee Week:

1. Draft a list of key
messages to share.
« Save the date / line-up
announcement / how to book

2. Write list of social channels
you’ll focus on

« Twitter? Facebook? Instagram?

3. Create // source photos /
videos / any other assets
* E.g. list of hashtags? Handles of
orgs/people to tag?

4. Schedule these ahead of
your event.



Wednesday 3rd June
Instagram story focus:
Twitter

Instagram

Facebook
Thursday 4th June

Twitter

Time

8.25am

10.10am

Topic Notes
Simple Acts
Migration Matters Twitter scheduled for 3 June - do Insta too

Social media pack

Social media pack

Social media pack
Topic Notes

Giant dolls house

Simple Acts

Copy Scheduled?
Yes

Yes
#RefugeeWeek2020 is just under two weeks a\

Head to our social media pack to get started >> YES

Refugee Week 2020 is just around the corner, ¢
Head to the link in our bio to get started — you'll

#RefugeeWeek2020 #Imagine #refugeeweekU YES

Refugee Week 2020 is just around the corner, 4

Head to the link in our bio to get started — you'll}

#RefugeeWeek2020 #Imagine #refugeeweekU| YES

Copy Scheduled?

Make your own miniature home and be part of :
The @Giantdollshouse project via @oxfamgb
Take part >> Yes

#SimpleActs are everyday things each of us ca
Learn more about how you can take part in one

>> https://bit.ly/370XVMI Yes
Make your own miniature home and be part of :



Safety &

privacy

Strong, unique passwords.
Check email linked to social
media accounts, look at who
has access to your social
media channels.

Assign someone to monitor
social media.

Don’t feed the trolls. Block &
mute tools, report.

Think about consent -
especially when it comes to
identifying details.



Join in with Simple Acts, promote on social media, and
get others to join in!

Promote the week using #RefugeeWeek2021
#RefugeeWeek #WeCannotWalkAlone



