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IMIX is creating a better conversation 
about our society; one which 
celebrates people who make the UK 
their home and helps us all live well 
together. A conversation of hope.



What social media platforms do you use?

How do you use these platforms?

What questions do you have about 
them?







Social media that creates an impact:
o Timely – responds to real life events in politics or popular culture 

o Visually strong, arresting, makes you stop and pay attention 

o Simple – something people can understand straight away

o Keeps the audience in mind at all times

o Speaks to your heart – moves you emotionally, challenges you 

o Makes you want to take action – share, give, promote, comment etc. 



Effective social media provokes an 
emotional response.
Six emotions extremely common in highly shared content on 
social media (Harvard Business Review):

o Admiration
o Amazement
o Astonishment
o Curiosity
o Interest
o Uncertainty



The power of stories…



Stories remind us of the connections which 
exist between us in spite of our differences. 
Stories help us to connect emotionally and 
encourage empathy. Stories remind us that 
we are all human. 



oConnect with the audience

oBe tense – there’s adversity, a challenge, an enemy

oTake the audience on a journey (narrative arc)

oTouch people emotionally

oMake the audience see the world in a different way

oProvide some hope

Good stories will:



Who are you talking to?



How to involve your audience
o Place the audience at the centre of your story – what can THEY do 

to bring about change? 
oUse the language of involvement, ‘active’ verbs, e.g. join us, take 

part, act now, donate, write, tweet, email etc. 
o Ask questions, invite comment and interaction. 
oDiscourage a sense of distance between your organisation and your 

audience. 
o Educate and empower – give people knowledge and action to take. 
o Be clear, concise, consistent and coherent.    



o Most popular social media platform
o Particularly used by people over 35
o Friendly, family, community feel
o Good for promoting events, campaigning, 

community building and local organising
o Prioritises ‘meaningful’ interactions – conversations, 

discussions, comments
o Content needs to feel personalised, relevant, focused 

Facebook



o Make your content meaningful for your audience
o Encourage conversations and discussions
o Post content which provokes strong emotions
o Pull-out quotes
o Create visual posts 
o Make, share & promote video content
o Use Facebook Groups for community organizing
o Experiment with posting at different times of the 

day

Facebook Tips & Techniques 



Facebook Community



Facebook Groups



o Fast moving, news reactive platform
o Events can unfold in real-time
o Extremely open and public
o Sector/business/politics/news focused
o Popular topics can trend
o Live tweeting is popular – events unfold in real time
o Comment/opinion platform

Twitter



o Post regularly
o Tag people and other organisations
o Use hashtags – create your own and tap into popular ones
o Live tweet from events
o Keep up with relevant news and trends
o Retweet with a comment 
o Engage in positive conversations
o Post throughout the day
o Use Tweetdeck to plan and schedule 
o Check Twitter Analytics

Twitter Tips & Techniques



The Twittersphere 





o Compelling visual content and strong storytelling
o Relies on beautiful and interesting images
o Lifestyle, personal feel
o Popular with a younger audience
o Can only be used with an app
o Hashtags are important for growing the audience
o Stories - live, fun, ‘behind-the-scenes’ content 
o Strong storytelling works well
o Calls to action can be used effectively  

Instagram



o Use strong images
o Tell stories 
o Ask questions
o Create hashtags or join in with popular ones
o Tag friends & influencers
o Encourage others to promote and talk about you
o Put links to website in the bio
o Experiment with Stories feature
o Make it feel personal and human 
o Include specific calls to action 

Instagram Tips & Techniques



Instagram Visuals
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oExtremely popular with tweenies and teenagers
oUses filters, lenses, Bitmoji avatars
oMessaging extensively used
oFun, immediate, playful, direct content
oContent disappears quickly
oExclusively for mobile phone apps
oNot used by many charities or campaigns
oThink of fun, quirky, playful, direct, bold content
oAsk individuals to use their profile to promote 

events and campaigns

Snapchat
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Smart Snapchatters



Changing the conversation

Snapchat Stories
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o Voice & video calls, video & voice messages, sharing of 
images, PDF documents and location

o One-to-one communication or in groups of up to 250 
members.

o Groups formed by interest, relationship, location, job, 
campaign issue, political cause

o Messages feel personal, immediate & urgent
o Good for community organising, gathering support for 

urgent campaigns or fundraisers
o Keep the feeling of a network – make it

relational 

WhatsApp
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o Social media channel which needs regular updates
& interaction

o Hugely popular with millennials and Gen Z
o How to guides – extremely popular
o Using your own faces creates more connection & 

makes you look more human
o Put branding on all your videos
o Use subtitles
o Choose a strong thumbnail
o Ask people to subscribe to your channel

YouTube
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Visual content gets far, far 
more engagement on social 
media than posts which don’t 
use any images or videos. 



The power of images
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o Visually interesting
o Clear & simple – doesn’t try to do or say too much all at once 
o Engage viewers in first 10 second & hold attention all the way 

through
o Connect with your audience emotionally
o Use your own community in your videos – they are your best 

advocates!
o Plan what you want to do before you start, have aims & 

objectives for the video
o Use branding  
o Avoid generating too much footage – the edit will take too long
o Include a call to action at the end of the video

Videos which create an impact 



o Keep it simple
o Tell a story or conjure up a feeling
o Experiment with contrasting text and visuals
o Have borders for memes
o Pick the strongest line of a story to lay over an image
o Show people’s faces as much as possible
o Use quotes
o Decide a colour palette and a style – particularly for Insta
o Add movement/animation if possible
o Think boldly – it needs to stand out in a very crowded 

market
o Use Canva to create free graphics for social
o Don’t always stay behind the camera!  

The power of images



o Use the hashtags on Twitter and Instagram –
#RefugeeWeek2020, #Imagine

o Join in the 7 simple acts, share and encourage others to get involved
o Use Refugee Week templates to create your own graphics
o Share suggested posts from Refugee Week (website and Social Media 

pack)
o Like, retweet, share Refugee Week content in the run up to the week, 

during and afterwards.
o Upload photos of your events to Refugee Week Flickr
o Look out for the Social Media pack – due at the beginning of May 

Refugee Week Social
Media campaign



TOP TEN TIPS!
1. Think of your audience 

2. Tell stories 

3. Make it visual  

4. Keep it simple

5. Make the audience feel part of what
you are doing. 



6. Connect with others – tags, shares, RTs,
hashtags #RefugeeWeek2020, #Imagine

7. Be hopeful 

8. Experiment

9. Look after yourself

10. Thank people & celebrate success!
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www.imix.org.uk

Follow us Twitter @IMIX_UK 
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Videos which create an impact 
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o Social media platforms are extremely public
o Remember who your audience is – and who it is not
o Use privacy functions provided 
o Ban, block, mute, report
o Not everyone who disagrees with you is a troll
o Respond to complaints calmly and reasonably
o Build a supportive online community
o Make sure no one gets too isolated
o Protect yourself and take time out 

Staying safe
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oIgnore them – don’t fuel the fire
oPoint out mistakes and clarify what you are saying
oReasonable debate is fine
oOwn up to mistakes
oUse humour to diffuse the situation
oBan, block, report etc 
oWork together and support each other 

Responding to trolls
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o Have a communications plan with clear aims – weekly, monthly, yearly
o Cover different themes and topics to cover through the year but not too 

many!
o Choose the big moments
o Find a connection to broader themes
o Link to days like International Migrants Day, Refugee Day etc. 
o Communicate together about what you are doing, check in weekly
o Develop social media guidelines to keep everyone focused and ensure 

consistency. 
o Make use of your network – language of action & involvement
o Where possible invest some budget
o Work with partners to collaborate and promote
o Use personal channels  

Keeping the momentum


